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CRP & F9
Campaign Summary

Objective: Increase awareness and encourage
bookings from CRP to DEN.

Campaign Flight: September - November
Targeting: Corpus Christi DMA

Platforms: META & Google

KPIs: Impressions, Clicks, CPM, CPC, CTR

Budget: $65,000.00




Overall Performance

5.8 M Impressions: 35% higher than estimated in proposal

44.8K  Clicks: Meta produced the highest amount of clicks

0.83%  Click-thru-rate (CTR): Some ads reached almost 3%
B 0 :
(1.6% overall industry average)

$11.99 Cost-per-thousand (CPM): +25% above F9's average




Performance

Insights:

e This campaign saw a 25% more efficient cost-per-thousand (CPM) than our co-op average ($15), indicating
that we were successfully able to reach a wide audience at a competitive cost, which increased new route
brand awareness and encouraged bookings in the local market.

e Despite Performance Max Google Campaign achieving a high cost-per-thousand (CPM) the strong click-
thru-rate (CTR) indicates that premium placements captured highly engaged, high-intent relevant
audiences interested in travel from Corpus Christi.

e Given this was anew route, the performance achieved provides a strong baseline to build upon and grow
market value over time.




CRP & F9 Campaign Summary

Campaign Objective: Build awareness around the new Denver route and encourage CRP-DEN bookings
Campaign Timeline: September — Present

Targeting: Corpus Christi DMA/catchment area

Platforms: META, Google, Out-of-home

KPIs: Impressions, clicks, click-thru-rate (CTR), click-per-thousand (CPM), cost-per-click (CPC)
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FO9 Campaign Performance

Google Paid Search

_ Overall Performance
771K Impressions (Including OOH)

5.8K Clicks

5.6M Impressions

Social Media Campaign 35.8K Clicks

827K Impressions
30K Clicks

YouTube/OTT Campaign B e

121K Impressions

A Corpus Christi
A, |icnational Airport



Visit Corpus Christi
Marketing Campaign

Supported the launch announcement of the
new Denver direct flight through an integrated
mix of paid search, paid social, display, native,
and out-of-home placements

Delivered more than 30.2M impressions in the
Denver DMA, finishing at 103% of the
impression goal

International Airport drove 77% of |mpre55|ons
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Visit Corpus Christi
Social Campaign

* Generated 17.3K engagements and 289
inquiries across digital efforts, with engagement
pacing at 125% to goal and inquiry pacing at
149% to goal

LOCAL DENVER
STATION
RECEIVED 794
ENTRIES FOR
GIVEAWAY
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CRP-DEN Influencer
Campaign

N savraehallick and flyccia
Original audic

savraehallick Heading to @flyccia for my non-stop flight from
CC, TX to Denver, CO with @flyfrontier . not gonna lie yall..did
yall know our airport was THIS COOL!? @ momma had a time
that's for sure! @visitcorpuschristi #visitcorpuschristi #cctx
#corpuschristiairport

e Local Corpus Christi Influencer Savannah Hallick
and her family
e 5-7 Instagram Stories per day
e 2 Reels featuring the airport experience, and a
Denver itinerary featuring Frontier’s CCIA-DEN
flight
* This awareness campaign highlighted:
e Convenience — effortless travel from
Corpus Christi to Denver
* Affordability — great value with Frontier
Airlines B e
* Experience — CCIA’s new enhancements

rosieschm2 oh my God, y'all are the cutest your mom issucha
doll. | love her.

1w Reply
@ rosieschm2 oh my gosh, thank God our Corpus airport is V)
upgrading
1w Reply

tcalasso Need Island Joes for surel! o

1w Reply

bonita.cositas You literally crack me up & & o
1w Reply

texas.__fams__ Send me this post v}

1w Reply

This reel has 1 comment from Facebook.

th at ma ke it feel |ike a bo Utique | ai rpo rt o == i o - - “ Liked by visitcorpuschristi and 184 others
H H ; S = B February 5
without the price tag ’ e

= _.— @" @ Add a comment...
e -



Spring Break Push

e Out of Home: New high-visibility billboard is live with revised messaging.

e Streaming: Ads are currently running to support the Spring Break Denver flight push.

e Meta (Facebook): Ran two audience targeting strategies side by side for two weeks — one using Placer data (airport access)
and one using our budget traveler audience from internal research. Placer data delivered significantly higher reach and
impressions with a similar conversion rate, so we are shifting the remaining budget entirely to Placer data targeting.

e Creative: Tested all three creative concepts before selecting the Denver city line paired with the value message for the Spring
Break push.

e Overall Strategy: With the revised messaging locked in, we're making a concentrated push across Social, OOH, and Streaming

to drive Spring Break awareness of the Denver flight.
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Field Tri pS Texas Connections Academy-Houston
Feb.6

JFK Elementary School (West Oso) - 15t grade

Jan. 22 &. 29
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THEBEND

LOCAL EVENTS  FIND IT IN PRINT CUISINE COMMUNITY

IN PRINT
Instagram Accounts to Follow to Brighten
Your Feed
When what we consume shapes who we are, these Coastal

Bend accounts prioritize hometown insights, unigue

perspectives and sunshine over rain.

BY EVELYN MARTINEZ | 5 DAYS AGD
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Corpus Christi International Airport

@ fhyccia

View profile

28 likes

Add a

MMment @

Hoew do you make content about planes taking off and landing, over and over again, entertaining?

Corpus Christi International Airport (@7ycCi2) seems to have cracked the code, finding the perfect

balance among being informational, personal and entertaining. CCILA supplies your feed with
announcements of new airlines and fﬁghts. local takes on the b:i.ggest TikTok trends and airline

memes to die for.
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