
MARKETING REPORT



Fly Local Pledge
2024 Recap

January 2024
91 pledges

16,001 individuals

December 2024
164 pledges (+80%)

20,001 individuals (+25%)



Social Media Insights
2024 Recap

Instagram Facebook LinkedInX/Twitter

Impressions

Audience

2,569 (+78%)

555,500 (+25%)

Engagements

24,881 (+344%)

Engagement Rate

4.5% (+255%)

Impressions

Audience

14,292 (+14%)

6,747,261

Engagements

139,074

Engagement Rate

2.1% (Avg 0.0647%)

Impressions

Audience

3,526 (+6.3%)

10,233

Engagements

489 (+200%)

Engagement Rate

4.8% (Avg 0.035%)

Impressions

Audience

2,697 (+33%)

106,758 (+323%)

Engagements

24,213 (+726%)

Engagement Rate

22.7% (Avg 1.17%)



FlyMyAirport – Monthly Report

Visited the FlyMyAirport site

Purchased a flight within 30 minutes
(FlyMyAirport avg is 2.5%)

Clicked on a flight and navigated to the 
airline website
(FlyMyAirport avg is 12%)



Marketing Campaign – Social Ads



Marketing Campaign – Billboards



GOTEAM Therapy Dogs
Tuesday, 11/26 & Wednesday, 11/27



Sounds of the Season
Dec. 15-24



Visit Corpus Christi State of Tourism
Award of Excellence
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