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•Individuals under 30 are more likely to litter than those who are older 
•Individuals are more likely to litter into a littered environment 
(Source: Keep America Beautiful Inc. website www.kab.org) 
 

Litter Ordinance Awareness Benchmark Survey 
Conducted April 8-10, 2014 with 302 adults surveyed and a MoE of 5.7% 
•77% supported the ordinance & 11% opposed the ordinance 
•20% had heard something regarding the ordinance & 77% had heard nothing 
•Most perceived litter items: 

•Plastic bags 50% 
•Paper 29% 
•Plastic Bottle 24% 
•Styrofoam cups 23% 
•Aluminum cans 18% 
•Food & restaurant waste 15% 
•Rubber/car tires 14% 
•Discarded furniture 13% 
•Cardboard boxes 4% 
•Wooden products 2% 
•Discarded car parts 1% 
•Other 21% 
•Didn’t know or refused to answer 6% 



•LeaveItBetterCC.com 
•The Wrath 

oTV 
oRadio 
oDigital 
oBillboard 
oMovie Theaters 
oOut-of-Home 

•Stop The Wrath mobile application 
•Red carpet press conference 

•Internal PSA 
•Pledge 
•Collateral 

External  
Communications 

Internal Communications 
 

City of Corpus Christi  
Litter Ordinance 

Awareness Focus 
April through August 
 

Education Focus 
September through December 

 
•CC Pledge PSA 

•Community/Retailer pledge campaign 
•Mobile application update to  

L e a v e  I t  B e t t e r  

•Updated school curriculum 
•Special events litter plan 
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The Wrath 
•TV, Radio, 
print  & out 
of home 
schedules 
begin  

 

The Wrath 
campaign 
ends/media 
schedule ends 

•CC Pledge Campaign launch  
•Community 
• Retailers  
• Schools 

•Mobile Application update 

May 5 May 15 

•LeaveItBetterCC.com 
launch 
•Press conference 
• Stop The Wrath 
mobile application 
launch  
•La Palmera 
installation 

Aug 31 May 16 - Aug 30 

Continued focus 
on mobile app 
development 
with retail 
partners 

Sep 1- 

Apr.1 – Aug. 31: Awareness focus 
Sept. 1 – Dec. 31: Education focus 

Leave It Better than You Found It 
External Campaign Timeline 
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Traditional Media Outlets 
•Television (Broadcast &Cable) 
•Radio 
•Billboards 
•Digital 
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Non-Traditional Media Outlets 
•Out-of-Home 

•City trucks 
•City Hall 
•Movie Theaters 
•La Palmera Mall 
•Whataburger Field 
•American Bank Center 

•Facebook 
•Twitter 
•Instagram 

Target Audience 
1. Adults 18-34 
2. Adults 25-54 
3. Adults 18+ 
 

Mobile Application 
•Android and iOS  
•Release date: 

•Android- May 15 
•iOS- May 30 

 



LeaveItBetterCC.com 
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LED Billboard- Teaser Campaign 
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Digital Ads 
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City Truck 
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La Palmera Mall  
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Facebook 
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Mobile Application 
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