
MARKETING REPORT



FlyMyAirport – May/June Report

Visited the FlyMyAirport site

Purchased a flight within 30 minutes
(FlyMyAirport avg is 2.5%)

Clicked on a flight and navigated to the airline 
website
(FlyMyAirport avg is 12%)



FlyMyAirport - Destination Marketing

Goals

- Increase traffic to FlyMyAirport and 
boost awareness

- Encourage travelers to fly to our 
most popular destinations

- Get travelers into the marketing 
funnel to be retargeted by Kayak & 

the airline

Denver, Los Angeles, Vegas, 
Orlando, Chicago



FlyMyAirport - Destination Marketing



Nueces Brewing Bar
Mural painted by Monica Garcia



Aira – Live Now



Website Update – Accessibility Widget
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