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| 100000 100000
August 10 9,237 90,763 7,413 August 9 6,056 93,944 8,809
September 8 10,001 80,762 4 699 September 15 10,522 83,422 274
October 10 8,794 71,968 2 246 October 14 7,046 76,376 4628
November 11 7,386 64,582 8,322 November 15 8,440 67,936 2,030
December 13 6,566 58,016 3,860 December 14 8,210 59,726 1,387
January 13 9,585 48 431 5,280 January 7 6,633 53,093 1,578
February 8 9,430 39,001 635 February 9 10,990 42 103 6,045
March March
April April
May May
June June
July July
TOTALS 73 60,999 39,001 32,458 TOTALS 83 57,897 59,726| 24,751
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Conventions & Event Sales

rtighlighted conventions coming to Corpus Christi:
t l\JfUS'Ej!)g et
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» Launched Stag & Play Attraction Savings Pass- 5 attractions,
5 dayg, and a Ferry Ride for under $50.

> Online Packages, Room Nighte, and Ticket Sales increaged over
[,OOO % with the launch of Stay & Play Pase
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Leisure & Nature Tourism - Spring Break 2013

. lmiﬂal r:jwrr, indicate over 200,000 Visifors in [O-day S gx)rug
Break Period and conservative estimates show a /% i uura:)&g "
- overall.

~+ 200,000 visitors spenc day = ¢ 93.4 millon
Overmght Vieitor: Qpendmg bg categorg
Hotele




Corpus Christi & UPPER PADRE ISLAND
Leisure & Nature Tourism - Spring Break 2013 (eont.)

- lexag State Aquarium: Attendance record with over 40,000 guests
.mJ 21¢ Saturday wag the single busiest day re JJLJ!‘ .J.bﬁl&alm dayever
JJJ quests. e
- USS Lexington attendance increased 8% from the prevuous year
- Art Museum of South Texas: [4% increase over last year
»  South Texas Botanical Gardeng & Nature Center attendance increased
23% from us year
»  Corpus Chrigfi of Science & History reported a 30% increase
in revenue
» Hurricane Alley Waterpark: Friday, Saturday & Sunday highest 3 days
of attendance ever
- Harbor Ferry: (0,504 riders for an increase of 30%
. Brewster Street lcehouse: single week attendance record (including 4
sold out shows)
+ Concrete Street: gingle show attendance record on Friday night
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Visit Corpus Christi

55,465 likes - 3,198 talking about this - 3,587 were here

@ Tourist Information

@ 1823 N. Chaparral, Corpus Christi, TX.
4 (361) 561-2000

® Today 10:00 am - 4:00 pm

About Photos Book Your Trip
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Interactive Marketing - Facebook

Facebook Engagement Megaphone
What happened?
How many times
[PR—— How many people were these stories
; could have seen a ?
Approximately many these people story about us? seen

people did we
engage? engage?

What started it?
62,651 74,052 28,401,833 70,861,946

People Talking* Stories Created Potential Reach* Total Impressions
-53% W/W -17% W/W -% W/W
+29% M/M +22% M/M +22% M/M

383.5 25

People Reached per
Story Posted
Reached

Stories per Person

Talki
2006 Impressions Per Person

* Numbers willl differ from FB Insights. These metrics are sums of daily Reach and People Talking About This and are provided for directional purposes.
Facebook only provides these metrics as a 1, 7 or 28 day trailing figure.
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Interactive Marketing - Website YTD Visits:
320,577 vs 217, 043
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Interactive Marketing - Mobile Website YTD Visits:
108,827 vs 29 376
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3 Visit Corpus Christi

3 Visit CoxPus Cusist

VisitCorpusChristiTX.org
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cation
Vacation o
Destinadion
Destination

> PLAN YOUR GETAWAY

CORPUS CHRISTI CORPUS CHRISTI CORPUS CHRISTI CORPUS CHRISTI CORPUS CHRISTI

& UPPER PADRE & UPPER PADRE & UPPER PADRE & UPPER PADRE & UPPER PADRE
ISLAND, TX ISLAND, TX ISLAND, TX ISLAND, TX ISLAND, TX
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Traditional Advertising

’ \ Corpus Christi/Upper Padre Island offers dining options from white tablecloths
to mocha beaches. This place of surf, sun and sky was first called Isla Blanca, the

5 White Island, by Spanish explorers. Still imeless, and mostly untouched, these
| ;ﬁ‘ beaches are perfect places for making lifelong memories. So is the urban oasis

of Corpus Christi. A city with & horizon-wide bay window. Here you can experience
music venues, dining, for any budget, museums and
” shopping. Don't miss unique attractions like The Texas State Aquarium or the
MEMORIES MADE HERE  USS Lexington Museum. What will you remember most?

N

o7 st

BPPER PAURESLAND

Corpus Christi

UPPER PADRE ISLAND

VISITCORPU S} /.766.2322
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Traditional Advertising

N

Corpus Christi &8 CU@@ i

UPPER PADRE ISLAND
PFFER FADRE JSLAND

VISITCORPUSCHRISTITx. ORG / 800.766.2322




Corpus Christi & UPPER PADRE ISLAND
Projected Budgets: 2012-2013 FY

Interactive Marketing - $600,000  Iraditional Advertiging - .2 million
Social (Media rint o
- Wenaite A \Networke P
Demogra  Targeting o Radio
X g Digital Billboardg

- L‘ >
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Economic Impact Study Highlights

+ Vigitors
» (.4 million visitore (person trips to the metro area)
| » Over [8.5 million visitor-days (average 2.2 days per trip)
«  46% day travelers, 58% in hotels/motels
80% visitors for leicure, 20% for business
39%z go to beaches/waterfront, 7% sightseeing, (3%
hu
Spending
+  $116.7 per visitor f)er day ($65.6 day trip; $14.4.7 overnight; $160
business travelers
Spending by category: restaurante & bars (21%), lodging (22%), local
trangportation (30%), shopping (14%), recreation & entertainment

(9%)
Visitors account for 81% of gales in local hotels, 6O% airport activity

b
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Economic Impact Study Highlights

>+ Direct i IMpACIC Ot “local tourism
+62.5 million in value added (output)
J L),/ 92 jC EJL T
Tr———als / mﬂ ion ¢ .hre,u room taxes, $ 2/ 4 mlﬁbnlr direct local taxes
. n investment per dollar c VB udget £$(0.9
. lTourllsm dlreci “"’ccounts for 5% of local buginess activity and 7% of
ocal work

. 26,659 jobs
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Convention & Visitors

/

IT PAYS To PLAY
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m ’< hHLM for your support!!l

See you Mag Sthlll



